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].- GCIFT-CARD ADD-0NS
Gift-card sales eofaled on estimated
524.31 hillion this past holiday season =
up from 51848 hillion in 2005, sccond-
ing o the National Retall Federumon.
Tl hupe increase in popularity of gift
cards kins -:-|'||.|rn.'\|. A mEe in creanive cards
and ervelopes in which o present thein,
suich a8 the pog-up gift-card holders feony
Vida Valenca,

2- PLANET SAVERS

Al Gore's documentary filim, “An
Inconvenient Truth,” has helped o
spur greater concenn for our cnviron
ment = amd a renewed inocrest in
corefriencdly dtems, such as reoycled-
paper statienery and reovcledplasiic
partywnre, CAnyvihing organic and
green” is popular, according 1o rovailer
Lamcla Hn.'idin;;;.:r.. awvnier of J‘IIPI'I..'II"I,'E!'«
in Mew York {_'il:ﬂ.

3. POLITICAL HUMOR
Wich rhe approaching presbdential ol ee-
LiCHn MEKE Yodr, CXpeot an inorense in

10 - JAMLREY TEBILAEY 2007 GREETINGS a8,

UTLOOK

The members of Greelings ete’s 2007 -2008
miew yedes 25 mosl important reands in peodact,

humasrois, Fl-:n'.-il:i-'.'-J.":r anenbed itenis,
mcluding precting cards, calendars ancd
nencelties. “Edgy political humaor s
selling very woell, and we expecr dhar oo
contimee for the nes several years”
confinms Cynrhia Shevel, owner of
:I'l!.' I*.l'll'l ."'ITI'lllr. I'il.!h.'l!ﬂ.l.l Hl'll:“_.l
Mlicldbe Eartls.

41- TROOP SUPPORT

With many Amencans cummently serving
in the military, more  products
arc addressing thae fact. Momcer
Albums, for example, has inrroduced
“Military  Medallions™:  wwoanch,
reral medallion embellishmenes wirth
a selfadhesive backing for use in
ecraphooks, phoro albums, cards,
jomirmals and more.

-
£Ds TEEN THINGS

IF wow've scpped Foor in o shopping
mall pecently, vou've seen the numer-
stores  thar  are  successfully
L:'ll‘tuulillg IWiocn s aindd [cias:
Abercrombee & Fitch, American Eagle,
Acropostale, o This demopraphic
continues 1o drive recail siles, which =
why produces reflecning vouth culoare
will he prevalent in "07.

LS

6- LICENSED DRIVERS
Contmuing o drive sales are oensed
propertics = particularly on chikdren's
products.. “We are predicung that
licensed pary goods will continue o
be VERY strong in the marketplace in
2607, comments Carole Masters,
president of Majic Tauch. Amwoing top
parvware licenses she menions are
Cars, Spiderddan, Bammsan, Disaey
Princesses, Power Rangers, Barhic and
Winnic-the-Pooh, On the statonery
end, “licenses of big names = such as
Vera Wang, Kare Spade and Vera
Beadley — are ||'|1Jrn:i||'||:'l::|:’|;l|'|[l|"|;l.|| SO
tor differenrinne 3 producs,” assens Bim
Duncan, pancipal of Erik Habin &
Associans,

7- GOING HOME

“The mrend i paper is moving more
and more in the direction of home
accessorics,” asserts Debbic Whire,
owner of s Our Miche, LLC TN
Specialties, “From handniade cards, ra
wrapping paper amd ribbon, o bl
ware amd napkin pamcrms = everything
s about home décor, You see i in the
produces, and vou see it now in much
of the merchandising and displavs in
the stores.”

3- BHRDYS TAKE FLIGITT

Bird movifs are landmg on nuakcrous
stariongnerelared inems, "The maost sig:
nificant wond by Far ks ol things birds
andd meses)” remarks i"rl'il'ﬂl!' Carpernier,
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for 2007

Advisory Board present their peedictions on (e
design. color, consmmer-buyving hablis and more.

crenpive direcror ar Cavalling & Cn, =)
think it’s due o thelr approschable
ey and the abvieus conmectlon
hemwesn an actial est and our instine-
wive meed o mest,” she s

9- BOLD STATEMENTS
Messapeadinven merchandige b gl
meking i mark ar reril Hewdinger ar
Alphabiors is nocing more “nea-ippic
mrssapes abeait peace and  absai
vinlence nppr.;:q;iuu | herid-
cuffsl” Adds Jen Billk, owner/
I':'lllnr].e'r.-"l.'n'nl:iw difecior of Kaock
Knock: “Repeaving words is replacing
the wend of using pglang words,
eapecally an cands,”

10- BLACK AND WHITE
Follvwing the [ashion induse+'s lead,
hlack-andwhie potems are proving
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Haira ek such as

pata i, paaloys
en gilbwog ($4 35.35 05| lrom Desigm Besign, ine. [RO0/31453.45],

prpular on a vy of saciomeny wnd
party proshucrs, Mo Shevel of Middle
Enrth: “Custemers ane respondaig to
hlskandawhine designs in bosh gift bags
anel wrapping paper.” This mend alen ties
v with i liroction towend meee sophisi-
catedd looks for hags and wrap, which
Shewd alse menticens,

11 o BIUGHT HUES

Bright colom are mmictrg aistomen’
amenoon. Joy Wnl;l'm]:u:r coaner of
Mohbics Pamy Superstore, belovs 2 pri
mary drives belind the growth of |er
spre's paperashleware soles is the
“ineroduction of [resh, beighe coloes
suich as hiot pank, as well ns Geris calocs
including key lime and  rangerine
oraige, The higherend mpking are
simibarly reflessmg brighter, conmmsoing
colors and parcens,” Lvnn Mirchell,
owner of Lynn Miechell Group,
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ond heundstocth are lealeod
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Fram Amne Taintor, e | 3057638
A9 comes i prasied, deshlesidad
air freskanar {$4], available i varioe

wriananly and 1oanin

belivves thar shades of purple are alse
becoining more popular on sathonen
produces, mentioning “nnything from a
roval purple o Bighser hoes of violer,
lavender and erchid.®

12- IMSCO REDUN
Parties m MH¥7F might mame resemble
those irem 30 years wpo. Shares Don
Sandlm, ownoer af Let's Party: “An era
probaty hest forposten, bur hire come
the T and “Bis: polyesier lelsure
suts, placform shoes and diseo balls
Thic Semurdasy Nighe Fover' parny is comr
mg back.”

5

1!%- RETHO PATTERMS
Another bl from the past are par
rens Brom rhe mod and dieco oras
“I've scen u lot of retro desgne from
the "6ils amd “Ts feanmring paidevs anl
plrcls with new colar comblaabog
chat really didn'c exist in thater,” says
Mirchell of Lyom Mirchell Group,
el “1 pemwmiber when vad dida’
i codors thas didn’s masch, ar plaids
and “seripes for thar mraccer, | think
lus]:l]-".\. fashions arid trends |:l|]:|1 the
emelope on such previously unlikely
combinarions,”
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