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Adult Coloring Book Sales Soar as Publishers
Scramble to Sign Artists, Meet Demand

Will the meteoric rise of adult col-
oring books be a passing fad or is it
a product primed to be a long-term li-
censing opportunity?

That is the unanswered question.
But with retailers stocking their shelves
with coloring books covering licensed
themes ranging from spiritual and inspi-
rational to flowers, animals, celebrities
and entertainment, 2016 appears to be
poised to be a milestone year for the
category.

Many publishers, caught by sur-
prise as adult coloring books emerged
as a means of relaxation and stress re-
lief that has spawned book clubs, meet
ups and even a National Coloring Book
Day, are scrambling to sign licensing
agreements with artists.

Since the adult coloring book boom
began in 2013 with the release of Scot-
tish artist Johanna Basford’s “Secret
Garden” and follow up, “Enchanted
Forest”, the category primarily has been
the province of independent artists typi-
cally with agencies representing them.

Entertainment properties

But Hallmark fashioned an internal
group for coloring books and DC Com-
ics and Marvel unveiled plans to bring
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Happy Holidays

The next edition of Inside Licensing
will be published on January 5. We
wish everyone a joyous and peaceful
holiday season.

Adult coloring books were front and center at Barnes & Noble this weekend in Carle Place, NY

Deadline This Monday, December 14 To Fill Out
Inside Licensing’s Third Annual Outlook Survey

What do global licensing executives define as the most significant developments
— both positive and negative — in the business in 2015? What do they think about
prospects for 2016, and what are the key issues facing property owners, manu-
facturers, retailers and others as they plan their business for the next two years?

Inside Licensing has launched launch our third Annual Outlook Survey. We
urge you to click here to give us your thoughts on how well business is going,
and the most important issues, challenges and developments that will confront
licensing professionals in all facets of the business going forward. A year ago,
nearly seven out of ten respondents projected 2015 gains of 4% or more.

Deadline to fill out out the brief, anonymous, online survey form (https://www]
Burveymonkey.com/r/VXLL3KN ) is DECEMBER 14; results will be reported in the
January 5 edition of Inside Licensing.



https://www.surveymonkey.com/r/VXLL3KN
https://www.surveymonkey.com/r/VXLL3KN

NEWS

GameStop
Expanding
ThinkGeek Stores

GameStop is expanding its Think-
Geek collectibles stores, opening new
locations in the Palisades Center Mall
in West Nyack, NY and North East Mall
in Hurst, TX. The new outlets build on
the first location that opened in Orlando
in October and represent a further push
by GameStop, which bought ThinkGeek
parent GeekNet earlier this year.

GameStop had 22 collectibles
stores as of Oct. 31, having opened
eight outlets in fiscal Q3 as it further ex-
panded its Zing Pop Culture format in
Australia and Ireland. It expects to have
37 ThinkGeek and Zing stores open by
Jan. 31.

GameStop boosted its forecast for
collectibles revenue this year to $300
million, up from an earlier projection
for $150-$200 million (Inside Licens-
ing, 8/18/15). Sales from collectibles
stores along with those from the chain’s
Technology Brands locations that re-
sell AT&T services and Apple products,
have helped offset declines in video-
games. In Q3, GameStop’s videogames
hardware and software sales fell 20.4%
and 9.5%, respectively.

Iconix took a $4.6 million pre-tax
charge against Q3 earnings tied to for-
mer CEO Neil Cole’s departure in Au-
gust, the company said in an SEC filing.
The one-time pre-tax charge was taken
under terms of Cole’s contract. Iconix
also took a $1.2 million pre-tax charge
as part of its agreement with board
member and interim CEO Peter Cuneo.

Meanwhile, Iconix faces three sep-
arate shareholder lawsuits, all alleging
the company made “materially false
and misleading” statements and omit-
ted “adverse facts” about the compa-
ny’s operations, the suits state. Iconix
“engaged in irregular accounting prac-
tices” tied to its booking revenue and
profit from joint ventures resulting in the
company “overstating” earnings and
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revenue. Iconix declined to comment.

Iconix also incurred a $12.2 mil-
lion bad debt expense in Q3 following
a review of its licensing program that
required it to increase a provision for
doubtful accounts and write off uncol-
lectable accounts.

Jazwares’ JazWings incubator
program has tapped 5-6 companies
to enter a crowdfunding round with In-
diegogo or Kickstarter by early 2016,
Jazware’s Judd Zebersky told us. The
program was launched in October as
a means for companies to get support
from Jazwares by submitting prod-
uct ideas for games, books, comics,
animated content and others items. |If
the product plans gain backing from
the JazWings community and move
through other phases, they can emerge
as Jazwares branded or licensed prod-
ucts.

The first of the products is ex-
pected to ship in 2016, Zebersky says.
Among those gaining initial backing in
JazWings program was artist Siu Hak’s

Panda-a-Panda brand, which is being
sold through online retailer Qpon Ltd.
on plush toys, cushions and other prod-
ucts. Argentina-based artist Gaston
Caba’s The Round Bunny comic strip
also was developed into a plush and
book gift set for the incubator program.
Zebersky declined to identify the other
companies in the program, but their
products include comic books and a
plush bear.

Sport Haley Holdings is return-
ing to the licensing business, having
signed a deal potentially bringing LPGA
branded women’s apparel to big-box
retail in 2016. In signing the agreement,
Sport Haley will target retailers like
Dick’s Sporting Goods, Golfsmith and
Golf Galaxy, chains that already sell
its apparel under the Sport Haley and
Bette & Court brands, Sport Haley’s Will
Kidston told us. Antigua Sportswear
and Adidas will remain on-course ap-
parel suppliers and sponsors for the

CONTINUED ON PAGE 3

Electronic Arts reiterated its earlier forecast that the Star Wars Battlefront

game which launched November 17 will generate sales of 13 million units in the
fiscal year ending March 31 and there is “no perceptible weakness yet,” EA’'s
Peter Moore told investors at the Credit Suisse Technology, Media and Telecom
conference in New York last week. “Based on where we think this title is and
based on the marketing ahead” for the new movie “we feel very comfortable
we’re going to hit the guidance that we’ve given analysts, investors and Wall
Street alike,” Moore said.

While EA has additional Star Wars titles in development, “I don’t want any-
body to think that we are committed to a title every single year,” Moore said. “I
think there is also little bit of a saturation point that we will hit with Star Wars
titles” in juggling it with other EA-owned games like Battelfield, Mass Effect and
Plants vs. Zombie Garden Warfare.

Meanwhile, Tony Bartel of specialty retailer GameStop told anaysts on a con-
ference call that initial sales of the game “fell short of expectations.”

“We’re not going to quantify it in terms of actual numbers, but we had high
expectations that diminished somewhat as it got closer and it failed to hit those
lower expectations,” Bartel said.

But later in the conversation, Bartel softened his earlier statement, noting
that while the game was “off to a bit of a slow start,” GameStop expected it
would “rally strong” in the run up to the Star Wars Episode VII: The Force Awak-
ens movie release on Dec. 18.
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LPGA tour. Sport Haley has

been out of the licensing
business since parting ways with Cal-
laway on the Ben Hogan men’s brand in
2009. Meanwhile, MK Trend will open
the first LPGA-licensed stores in South
Korea, starting with 10 shop-in-shops in
2016 and expanding to 105 locations by
2020. MK also will operate LPGA free-
standing and outlet stores. MK signed
a similar pact with the NBA in 2011 and
has since opened 102 stores in South
Korea and another 70 in China.

Sequential Brands wrapped its
purchase of Martha Stewart Living
Omnimedia (MSLO) Friday, shortly af-
ter MSLO overwhelmingly approvied
the $298 million sale of the company.
MSLO shareholders approved the sale
by a vote of 271 million to 170,000.
MSLO shares, which had fallen be-
low the proposed $6.20 acquisition
price, rose to $6.15 at the time of the
shareholder vote on Dec. 2. Sequential
Brands closed Tuesday up 1.75% at
$9.31.

With the first Sesame Street series
stemming from the Sesame Work-
shop-HBO agreement to start airing
Jan. 16, production on a second season
is underway, says a Sesame Workshop
spokeswoman. The first 35-episode se-
ries will feature 30-minute programs,
half the length of the original format.
Sesame Workshop signed a 5-year
agreement with HBO earlier this year,
parting with PBS, which will now air
new episodes nine months after they
debut on HBO. Sesame Workshop’s
consumer product licensing program
remains unchanged, says the company
spokeswoman.

Agatha Christie is getting a new
chapter in videogames. Publisher Mi-
croids and developer Artefacts will
release “Agatha Christie — A.B.C. Mur-
ders” in Q1 2016, marking the first
time the mystery writer’s brand will be
spread across videogames consoles
and PCs at the same time. Microids
has a licensing agreement with Lon-
don-base Agatha Christie Ltd., which
is headed by Christie’s great-grandson
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and CEO Hilary Strong. The Adventure
Co. developed three earlier Agatha
Christie- based PC games, the last of
which was issued in 2007. A version of
A.B.C. Murders was launched for Nin-
tendo DS in 2009.

Italian shoemaker Tod’s SpA is
shifting from licensee to brand owner.
The company bought the Roger Vivier
luxury brand from Tod’s Chief Executive
Diego Della Valle and his family for $441
million, adding a label it had licensed for
a decade. Tod’s also will pay $21.1 mil-
lion for Vivier’s Paris operations, which
includes its flagship store. The Della
Valle family will reinvest $219.2 million
in Tod’s through a capital increase at
$90.70 per share.

The first Psycho Bunny store
opened in November in a mall in Pana-
ma City, Panama, with plans to expand
the format globally, says Genius Brands
International’s Stone Newman, whose
company represents the brand. The
store is stocked with Psycho Bunny
products, including apparel and acces-
sorires and is being merchandised by
Neroli, the brand’s distributor in Latin
America.

Movado will spread wearable and
connected technology across its prod-
uct line, including watches bearing li-
censed brands such as Coach, Hugo
Boss and Tommy Hilfiger, company ex-
ecutives told analysts on a conference
call. Movado is launching connected
watches under its own brand - Movado
Bold Motion Powered by Hewlett Pack-
ard - in two styles by year-end at $695.
The watch notifies users of incoming
phone calls and texts, monitors daily
steps and tracks progress through a
software app. “We have every intention
to capitalize on this market catalyzer
across our entire portfolio and on a
global basis,” Movado’s Ricardo Quin-
tero said.

Sleek Audio is seeking to depose
rapper 50 Cent as it fights to secure
an $18 million claim stemming from a
collapsed licensing deal, according to
court documents. Sleek and 50 Cent,

whose real name is Curtis Jackson,
have been battling since the rapper
filed for bankruptcy in August listing
$24.8 million in assets and $32.5 million
in debt. Sleek, which has an $18 mil-
lion claim in the bankruptcy case, and
Jackson’s G-Unit LLC business parted
ways on a licensing pact in 2011 that in-
cluded plans for “Sleek by 50” wireless
over-ear headphones. Jackson later
formed another company and marketed
“Sync by 50” headphones, which Sleek
alleged in a separate lawsuit were “ba-
sically the same mechanically” as the
earlier models.

SG Companies is reviving Denizen
by Levi’s slippers with an 8-SKU line
targeting mass retailers for 2016. While
distribution for the slippers hasn’t been
set, Target is among the mass retailers
that carries Levi’s Denizen men’s and
women’s jeans. SG is a major supplier
of Levi’s and Dockers footwear. Mean-
while, SG also has shipped the first of
its Chinese Laundry-licensed footwear
to retail with 18-SKU assortment that
includes slippers, clogs and booties.
The Chinese Laundry will be followed
by 14-SKU and 12-SKU assortments of
CL by Laundry and Dirty Laundry foot-
wear that ship in first half 2016, the lat-
ter targeting the juniors category. SG
also signed an agreement with Ninten-
do to bring the Super Mario Bros. brand
to kids athletic and cavas shoes, boots
and sandals.

Executive Appointments: Lourdes
Arocho, ex-Nickelodeon, named VP
Toys and Hardlines, NBCUniver-
sal... Janki Gause, ex-LMCA, named
Source3 strategic partner manager,
new post... Alexandra Ries, ex-PBS Dis-
tribution, joins The Licensing Shop to
head its Shopkins licensing program...
Megan Wain joins Rocket Licensing
as licensing coordinator.

Agency Appointments: TSBA
Group is representing the British Mu-
seum, which is shifting to an outside
agency in an effort to broaden the reach
of its licensed goods. While the muse-
um has dabbled in licensing in the past,

CONTINUED ON PAGE 9
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Coloring books

CONTINUED FROM PAGE 1

their characters to the category, the lat-
ter launching an “Age of Ultron” title in
October. Crayola is plunging into the
business with a “Color Escapes” line
of books and art supplies and Game
of Thrones author George R.R. Mar-
tin added his pen to the category with
Bantam Books and a 96-page coloring
book based on his “Song of Fire and
Ice” series.

Freelance artists also are publish-
ing and marketing their own prod-
ucts through Amazon’s CreateSpace,
Speedy Publishing and WMC Publish-

ing.

Top 10 = 1.9 million units

The Top 10 U.S. adult coloring
books in the Nielsen BookScan sur-
vey, which captures about 80% of print
book sales, had posted combined sales
of 1.9 million copies through Nov. 15.

Among the other recent coloring
book agreements:

eAmylee Weeks signed with South
Africa-based Christian Art Gifts for a
108-page spiral bound books contain-
ing scripture and inspirational messag-
es that will ship in 2016.

eBasford’s third title, “Lost Ocean”,
was released in October and had sold
157,0000 through Nov. 15, according
to Nielsen. It was Basford’s first book
published since she moved to Penguin
Random House from Laurence King

At Jo-Ann Fabric and Craft store in Los Angeles (L), adult coloring books were assorted in a five-foot

wall display, while at a Michaels store on Long Island (R) a rolling rack of the books is positioned

directly in front of the store entrance.

Publishing. Basford’s first two books
“Secret Garden” and “Enchanted For-
est” had sold 508,000 and 411,000
copies, respectively through Nov. 15.

eAustralia’s Five Mile Press reached
an agreement with Paws Inc. to publish
six, 48-page Garfield-based adult col-
oring books

eCanadian artist Steve McDonald
will follow up “Fantastic Cities” with
“Fantastic Structures” featuring line
drawings of the Empire State Building,
Eiffel Tower and other buildings and will
expand his assortment to include color-
ing calendars under an agreement with
Chronicle Publishing.

eMolly Hatch, known for her col-
lection of ceramics sold through the

retailer Anthropologie, will showcase
her pen-and-ink drawings in a “Journey
in Color” hardcover coloring book that
will feature geometric designs found
in Moroccan markets, tiles and textiles
and be printed in black and segments
of neon turquoise throughout. There
also will be a book containing French
Baroque designs.

eDesigner Debra Valencia entered
the coloring book market with three 48-
page titles under Fox Chapel Publish-
ing’s Design Originals imprint that con-
tain 32 black and white line drawings
along with color samplings and tips on
techniques.

CONTINUED ON PAGE 5

Retail Sales of Top Ten Adult Coloring Books, U.S., January-November, 2015

Title

Secret Garden: An Inky Treasure
Enchanted Forest: An Inky Quest
Adult Coloring Book Stress Relief
Lost Ocean: An Inky Adventure
Animal Kingdom: Color Me

Color Me Calm

Creative Coloring Inspirations
Mystical Mandala Coloring Book
Creative Haven Art Nouveau

Source: Nielsen BookScan
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Author

Johanna Basford
Johanna Basford
Various artists
Johanna Basford
Marotta Millie
Lacy Mucklow
Harper Valentina
Alberta Hutchinson
Marty Noble
Adult Coloring Book: Stress Relief Various Artists

Publisher

Dover
Dover

Chronicle Books
Chronicle Books
Lightning Source
Penguin Group USA
Sterling Publising
Quatro Publishing Group 140,000
Fox Chapel Publishing

Lightning Source

Sales Through Nov.
508,000
411,000
174,000
157,000
147,000

138,000
116,000
111,000

97,000
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Coloring books
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“I feel that in 2016 the market will
become pretty saturated because a lot
of people are working on new designs
right now and we will see a lot of new
titles,” says MHS Licensing’s Renae
Lokpez. “There always will be risk of the
market becoming over-saturated, but it
will always be around at some level like
any trend and will hit its peak in 2016.”

The adult coloring book category’s
ability to continue to grow will hinge on
attracting new customers and retail-
ers with titles covering a broad array of
topics. The licensed artists have shown
an ability to retain their fans and attract
new ones through social media. For
example, Florida-based artist Joanne
Fink, whose titles include “Designs
to Feed Your Spirit” and “Flowers”,
launched a Facebook site and attract-
ed several thousand followers within a
matter of days.

Dedicated retail space

National arts and crafts retailers
Michaels and Jo-Ann Fabric and Craft
along with book retailer Barnes and No-
ble, have dedicated space within their
stores to adult coloring books, with Mi-
chaels installing a freestanding display
at the front of its stores. Barnes and
Noble’s Sterling Publishing also has re-
leased a series of books, including artist
Millie Marotta’s popular “Animal King-
dom” and “Tropical World” titles.

For its part, Canadian retailer Indigo
Books & Music partly credited adult col-
oring books for its 13% rise in fiscal Q2
same-store sales.

“It’s not that we have gotten on the
back of trend,” Indigo’s Laura Carr told
analysts on a recent conference call.
“We’ve made the most of that trend as
well.” In addition to the books, “we are
doing very well” in higher-margin ac-
cessories that go with them including
pencils and pencil cases, says Carr.

At Jo-Ann, sales of adult coloring
books began to pick up in 2014 and
“reached new heights” earlier this year
with each month’s sales surpassing the
previous one due largely to the growing
number of titles available, says a com-
pany spokeswoman. Jo-Ann carries
about 250 titles; Michaels has 175.
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While retailers have benefitted from
the increasing sales of adult color-
ing book so have the artists, many of
whom were already skilled in illustration
and design. The licensing agreements
typically run one to two years, include
several titles, an advance payment and
about a 10% royalty. That compares to
a royalty of substantially less than 10%
in many other product categories, says
Valencia. The higher royalties paid by
publishers are partly tied to the pre-or-
ders they receive from retailers, which
reduces the risk of being stuck with ex-
cess inventory and allows them to print
books based on forecast demand.

The higher royalty typically nets a
higher retail price. While the sweet spot
for the books is around $10, prices can
rise to $24 for two-packs or those titles
packaged with pencils. For coloring wall
calendars, the price range is $10-$17.
The typical turnaround from an artist
starting work to final publishing is about
six months, but can be less if it’'s a wall
calendar, desk blotter or post card.

“For a lot of artists this is what is
in their sketch book from the beginning
that gets turned into finished art, says
Lopzek. “They have been doing this for
a long time already and just need to
transfer those skills to coloring books.”

Quality differences

The quality of the coloring books
also differs dramatically from children’s
versions, given that adults typically use
colored pencils, gel pens and fine tip
markers rather than crayons. Many of
the books are 32 or 48 pages and are
printed on thick paper with a design
only on one side of the page so that gel
pens and fine tip markers don’t bleed
through. Thicker paper also is designed
to make the finished works suitable for
framing. The coloring books also come
ina variety of shapes and sizes.

The adult category may follow a
path similar to digital publishing, which
saw rapid growth before leveling off
into a steady business, says Chronicle
Publishing’s Christine Carswell, whose
company distributed Basford’s first two
books in North America for UK publish-
er Laurence King.

Yet while steep increases in adult
coloring book sales may eventually level
off as the newness of the category rubs
off, the expansion of the category into

wall and desktop calendars, desktop
blotters and post and note cards, may
give it added life, publishing executives
say. Leap Year Publishing signed artist
Courtney Morgenstern a few months
ago to create a series of three 2017 wall
calendars, which if successful, could
lead to coloring books, says Leap Year’s
Abby Logan.

“Adult coloring books will likely
eventually fall out of the public eye,”
since the media attention it received
amid rising interest is likely to be short-
lived, says Logan. “Eventually people
will start to fill up their coloring books
and there will likely be a decline in sales
among the general population in a cou-
ple years. But the sticking power might
be coloring books, calendars, and other
products’ ability to get people to be
creative again and think outside of the
box.”

Retailers, while well aware that the
sharp rise in sales this year will even-
tually slow, see the category as having
staying power. Barnes and Noble has
spread coloring books throughout its
stores starting with the front vestibules
of its stores, which are home to promo-
tional titles from Dover Publications and
others.

It also revamped the gift department
in its stores in September, carving out
space for art supplies, while continuing
with end caps and promotional tables
to further highlight coloring books, says
Barnes and Noble’s Alex Perruzzi. The
company began to see an increase in
customer interest in the category in
late 2014, with “instant climbs” in sales
starting in March that gave evidence of
a growing trend, says Perruzzi.

While artist-designed versions have
been the top-sellers, they have since
been joined by entertainment proper-
ties such as Harry Potter, “Outlander”
and “Game of Thrones” at Barnes and
Noble.

At Michaels, animal and floral-
themed coloring books along with med-
itation-inspired titles have proved to be
the most popular with customers, says
Michaels’ Idalia Farrajota.

“It's clear that several artists are
really driving the trend with books that
appeal to adults by showing us that col-
oring books can be sophisticated and
true pieces of art,” says Farrajota.
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RECENT DEALS

AC/DC

Licensed By: Epic Rights

Licensed To/For: Energis/Electrical
service

Licensed To/For: Husky Deutsch-
land/refrigerators (Germany)
Licensed To/For: Fabrica de Tequi-
las Finos/Tequila

Licensed To/For: Fire Design/fire
extinguishers

Licensed To/For: Four Seasons/
electronics

Licensed To/For: Trick or Treat
Studios/costumes

Licensed To/For: Wish Factory/pet
products

Licensed To/For: Warburn Estate/
wine

Agatha Christie

Licensed By: Agatha Christie Ltd.
Licensed To: Microid/videogame
(global)

Amylee Weeks

Licensed By: Amylee Week/MHS
Licensing

Licensed To/For: Christian Art
Gifts/adult coloing books (U.S.,
Canada, South Africa)

Betty Boop

Licensed By: Copyrights Asia
Licensed To/For: Cosmecompany
Co. Ltd./ cosmetics (Japan)

Boeing

Licensed By: Boeing

Licensed To/For: Schott/leather
jackets (U.S.)

Licensed To/For: Steiff/teddy
bears

Licensed To/For: Bremont Watch
Co./watches (U.S.)

Courtney Morgenstern
Licensed By: Courtney Morgen-
stern/MHS Licensing

Licensed To/For: Leap Year Publish-
ing/adult coloring book calendar
(U.S)

Curious George

Licensed By: Houghton Mifflin
Harcourt Publishing Co.
Licensed To/For: SG Companies/
footwear

Debra Valencia

Licensed By: DeVa Enterprises/
The Brand Liason

Licensed To/For: Duke Imports/
quilt sets (U.S.)

Licensed To/For: Neocube/Win-
ner Wireless/cellphone cases
(U.Ss))

Licensed To/For: Pamson Pacific
Enterprises/notebooks, composi-
tion books U.S.)

English Laundry

Licensed By: Bluestar Alliance
Licensed To/For: Prodigy Brands/
footwear (U.S.)

Frozen

Licensed By: Disney Consumer
Products

Licensed To/For: E. Mishan &
Sons/humidifiers (U.S.)

Garfield

Licensed By: Paws Inc.

Licensed To/For: MJC International/
adult, juniors sleepwear (U.S.)
Licensed To/For: Peter Alexander
Sleepwear/men’s and women'’s ap-
parel at Alexander and Myer stores
(Australia, New Zealand)

Licensed To/For: Saga Falabella/
robes, nightshirts, pajamas (Peru)
Licensed To/For: Somerbond/
men’s and women’s nightwear and
t-shirts (UK, Ireland)

Licensed To/For: Toys Pelucia
Industria e Comercio de Briquedos/
plush dolls, cushions (Brazil)
Licensed To/For: Triottica Group
Inc/adult and children’s eyewear
U.Ss)

Licensed To/For: Uitgeverij De
Leeuw B.V./birthday and wall
calendars (Belguim, Luxemboug,
Netherlands)

Licensed To/For: Merchant Incorpo-
ration/watches (India)

Licensed To/For: Wiesner World-
wide Kreations Pvt./apparel,
footwear (India)

Licensed To/For: Shanghai
Holyblade Network Technology
Co./electronic games for TV Box
(China)

Licensed To/For: Shenzhen Jin Wan
Hao E-Commerce Co./baby toys
(China)
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Hello Kitty

Licensed By: Sanrio

Licensed To/For: Coty/OPI/nail
polish (Australia, New Zealand

Iron Maiden

Licensed By: Iron Maiden/Global
Merchandising Services
Licensed To/For: Artist Series Gui-
tar, Inc./limited edition guitars
To/For: Celtek/snowboard gloves,
masks (U.S.)

To/For: NHS Inc./skateboard grip
tape (U.S.)

Licensed To/For: Select-A-Head/
custom drum heads (U.S.)
Licensed To/For: Trick or Treat
Studios Inc./ Halloween masks
Licensed To/For: Vannen Inc./
limited edition watches (U.S.)

Lotta Jansdotter

Licensed By: Copyrights Asia
Licensed To/For: Kamio Japan/tote
bags, cosmetics bags

LPGA

Licensed By: LPGA/The Brand
Liason

Licensed To/For: Sport Haley/ap-
parel (U.S.)

Licensed To/For: ETC Hosiery
Co./Best Legwear/socks (U.S.)

Magic: The Gathering
Licensed By: Hasbro
Licensed To/For: Viz Media/art book

Molly Hatch

Licensed By: Molly Hatch

Licensed To/For: Chronicle Publish-
ing/coloring book

Outlander

Licensed By: Knockout Licensing/
Sony Pictures Entertainment
Licensed To/For: Vandor/drinkware

Paddington Bear
Licensed By: Copyrights Asia
Licensed To/For: Kurihara Corp./
hats (Japan)

Precious Moments
Licensed By: Precious Moments
Licensed To/For: Beautiwise/chil-
dren’s makeup kits (U.S.)
Licensed To/For: Kiu Hung Indus-

tries/Christmas Ornaments, snow
globes (U.S.)

Licensed To/For: Mon Cheri Baby/
baby layettes (U.S.)

RealTree Camouflage
Licensed By: RealTree

Licensed To/For: Turner Licensing/
door mats, stationery (U.S.)

Shopkins

Licensed By: Moose Toys/Bull-
dog Licensing

Licensed To/For: Danilo/calen-
dars, greeting cards

Licensed To/For: Blueprint/sta-
tionery

The Simpsons

Licensed By: 20th Century Fox
Licensing and Merchandising
Licensed To/For: RMS International/
pocket money collectible toys and
games

Licensed To/For: Headstart/figu-
rines (Australia)

Licensed To/For: Jumbo Games/
puzzles (Europe)

Sonic the Hedgehog
Licensed By: Sega

Licensed To/For: Vandor/drink-
ware (U.S.)

Kate Spade New York
Licensed By: Kate Spade New
York

Licensed To/For: Amerex/outer-
wear (U.S.)

Star Wars

Licensed By: Lucasfilm/Disney
Licensed To/For: Forever 21/
apparel (Global)

Licensed To/For: E Mishan &
Sons/humidifiers (U.S.)

Super 4

Licensed By: Morgen Studios/Not-
tingham Forest Media Advisors
Licensed to/For: Bauer Media/
magazine (U.K.)

Super Mario Bros.
Licensed By: Nintendo
Licensed To/For: SG Companies/
footwear
CONTINUED ON PAGE 7
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CONTACTS

Accessory Innovations
Karyn Weiss, SVP Business Dev.
and Lic., 212-292-1238 @
Accessory-innovations.co

Agatha Christie Ltd.
Hilary Strong, CEO, +44 207061
3800

Amerex Group
David Meltzer, EVP, 212-221-3151

Antigua Sportswear
John Anderson, National Sales
Mgr., 602-538-4148

Artist Series Guitars

Blueprint Collections

Lisa Shand, Managing Director
+44 845 217 2400,
pluecoll.co.uk

The Brand Liaison
Steven Heller, President

855-843-5424 x702,_
thebrandliaison.com
Bremont Watch Co.

Nick English, Co-Founder, +44

450 940 690, info@bremont
com

Bulldog Licensing

Coty/OPI Porducts
Emily Bond, VP Global Market-
ing, 212-389-7300

Danilo

Trevor Jones, Licensing Director.
1992 702900,

DeVa Enterprises
Debra Valencia, President, 310-

266-9030, iv@debravalencial

DHX Media

Peter Byrne, EVP. +44 20 8563
6400, peter.byrne@dhxmedia
com

Vicky Hill, Licensing Mar.. +44
(20) 8325 5455, bickyh@bulldog]
icensing.com

Vijay Kumar, President, bijay@
Ertistseriesquitar.coml

Barnes and Noble

Alex Perruzzi, VP Gift and Product

Development, 212-633-3570,
hperruzzi@bn.con]

Bauer Media

Gareth Cherriman, Intl. Publisher

+44 207 295 5369
han@bauermedia.co.uk
Beautiwise

Jeff Lai, Founder, jefflai@beauti

Boeing
Gail Roth, Consumer Products

Licensing Dir., 206-300-2511,
jail.m.roth@boeing.cond
British Museum

Craig Bendle, Merchandise

Licensing Mar.. +44 20 03 073
4989, Ebendle@britishmuseum]

Bom|

The Betesch Group
Elliot Betesch, CEO, 212-686-
4666

C3 Entertainment

Ani Khachoian, EVP Licensing and
Cons. Pr ts, 818-956-1337
icensing@C3entertainment.com

Celtek
Erik Leines, CEO, 949-412-8861,
mule@celtek.com

Christian Art Gifts
Sua Du Plessis, 16 440 7000

Chronicle Books
Christine Carswell, Publisher,
415-537-42 hristin I
well@chroniclebooks.com

Colonial Williamsburg
Foundation
Kris Fischer, Director of Product

Licensing, 757- 220-7292,
kfischer@cwt.org]

Copyrights Asia

David Buckley, Pres. +03 3377
8300, buckley@copyrights.co.jp]
Cosmecompany Co. Ltd.

Yusaku Horiuchi, President, +81 3
6846 6922.

Three Stooges

Licensed By: C3 Entertainment
Licensed To/For: Rocket Fizz Soda
Pop and Candy/soda (U.S.)

Williamsburg

Licensed By: Colonial Williamsburg
Foundation

Licensed To/For: Spicher & Co./
vintage vinyl floor cloths (U.S.)

RECENT DEALS conrinue From Pace 6

World Wrestling
Entertainment

Licensed By: World Wrestling
Entertainment

Licensed To/For: Delta Apparel/
Junk Food Clothing Co./apparel
(U.S.)

Yo-Kai Watch

Licensed By: Level-5 Abby Inc./
Evolution U.S.A

Licensed To/For: Redwood
Ventures/3D kids activity kits

LICENSING.ORG

Disney Consumer Products
Josh Silverman, EVP Global

Liensing, 818-544-0041,
Gilverman@disney.com]
Duke Imports

Simardeep S. Sethi, 260-665-
1100, fimar@dukeimports.com|

Franco Manufacturing
Stacee Sobin. VP Licensing, 732-
494-0500, Es@franco-mfg.com
GameStop

Tony Bartel, Chief Operating Of-
ficer, 817-424-2000

Global Merchandising
Services

Mary Kean, Licensing Dir., 424-
777-4479, mary@globalmerch

HBO
Josh Goodstadt, VP Globa

Licensing, 212-512-1000, josh
oodstadt@hbo.com|
Headstart International

Andrew Hendy, Owner, +61 3
8574 4400

Houghton Mifflin Harcourt
Publishing Co.

John Dragoon, EVP and Chief
Marketing Officer, 617-351-5000,

Electronic Arts

Ryan Gagerman, Licensing Dir.,
310-754-7446, fgagerman@]

a.com

=

Energis High Voltage
Resouces

Paul Schlies, President, 920-
632-7929, pschlies@energis|
Eom]

Bluestar Alliance
Ralph Gindy, Chief Operating Of-
ficer, 212-290-1370

Epic Rights

Lisa Streff, EVP Global Licensing,
0-289-6220,

com|

ETC Hosiery Co./Best
Legwear

Robert Sussman, CEQ, 732-547-
0407, sockster@verizon.ne

Evolution U.S.A
Travis Rutfhemm.ﬂmiﬂﬂnl.m]&
501-3186, fravis@evomgt.com

Fabrica de Tequilas Finos
Federico Caba, Owner, +55 374
742 1811

Forever 21
Nicole Gervais, North America

Marketing Supervisor, 213-741-
5100 x5048, ﬁicole.q@foreverm ]

Eom|

47 Brand
Steven D’Angelo, Co-Owner, 781-
320-1384

ohndragoon@jkdragoon.com

Husky International

Peter Taylor, Managing Dir.. +86
75729378002
husky-international.co

Iconix
Peter Cuneo, Interim CEO,
(212) 730-0030

Indigo Books and Music
Laura Carr, Chief Financial Officer,

416-364-4499,
ITV Global Entertainment
Trudi Hayward, SVP, +44 20 7157
6042 ,trudi.hayward@tv.co
Jazwares

Judd Zebersky, CEQ, 954-449-
7271, judd@jazzwares.co

Jo-Ann Fabric and Craft
Stores

Beth Shivak, Communications
Mar.. 330-463-8661
beth.shivak@joann.com

Jumbo Games

Stewart Middleton, Managing Dir.,

+44 1707 260436, #
iddleton@jumbo.eu

Kamio Japan

Masahiro Kitada, President
+44 06 6264 8820

Kiu Hung
Danny Hui. Founder, - @
,kiuhunﬁ.coml

CONTINUED ON PAGE 8
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CONTACTS conminuep From page 7

Knockout Licensing
Carole Postal, President, 212-947-
i3958,

Leapyear Publishing
Abby Logan, Creative Dir. 978-

688-9900. |abbyl@leapyearpub
lishing.com

Level-5 Abby Inc.
Akihiro Hino, CEO, 310-315-3019

The Licensing Shop

Eﬂﬂ&LB)JMIﬂL.EMEAJ.GﬁZZ-_rﬁSOO,
ancy@thelicensingshop.co

LPGA
Anne McCarthy, Licensing Dir.,
386-274-6200

Merchant Incorporation for
Watches
Vivek Malik, President, 9124 423

4487, ymalik1111@gmail.com|

MHS Licensing
Renae Lokpez, Licensing Execu-

tive, 952-544-1377 x204, @
mhslicensing.com

Michaels
Idalia Farrajota, SVP Merchandis-
ing, 972-409-1300

Microids

Elliot Grassiano, CEO, Executive@
nicroids.com |

MJC International Group
Mark Siegel, VP Lic..415-467-9500,
nark.siegel@gomic.conl

Major League Baseball

Properties
Noah Garden, EVP Business De-

velopment. 212-485-3444, hoah)
barden@mib.com

Mon Cheri Baby

Ralph Kassin, President, 212-

354-5511, falphkassin@mon

Morgen Studios

Axel von Maydell, Managing

Dir., +49 30 397 416 76,
morgen-studios.com
Neocube/Winner Wirelesss

Aslam Ajani, CEQ 972-375-4096
hslam@winnerwireless.con]

NHS Inc.

Paul Merrell, Licensing Mqr., 831-
600-1160, p.merrell@nhs-inc.com]

Nintendo
Cammy Budd, Senior Mgr. Mer-

chandise Licensing, 425-882-
2040, tammy.budd@nintendo]

Nottingham Forest Media
Advisors

Laura Garcia Ortega, Head of Inter-
natioal Sales and Licensing, +34
914 467 300

Peter Alexander
Peter Alexander, Creative Dir., 03
9420 0200, peter@peteralexander,

com

Precious Moments

) ]

RealTree
Bill Jordan, Founder, 706-569-

9101, business@realtree.con

Redwood Ventures
Andy Wiseman, CEQ, 479-876-
8124, pndy.wiseman@redwood.us|

RMS International

Katy O’Neill, Licensing Mar., +44
161 727-8182, Eoneill@rmsint.coﬂ
Rocket Fizz Soda Pop and
Candy

Jason Evans, Co-Founder, 415-
407-2917

Rocket Licensing

Charlie Donaldson, Co-Managin
Dir.. +44 20 7207 6241, _charlieé
rocketlicening.com

Saga Falabella
Paola De Leonardo, 511 616 1000

Sanrio
Laura Takaragawa. VP Lic.
310-896-3262 Jtakaragawa@

Schott
Jason Schott, C00, 908-378-5123,

Iason@schottnvc.com |

SG Companies
Elisa Gangl, VP Lic. and Marketin
201-336-1869, plisag@thesgcom

Select-A-Head
Loren Kenkman, 206-999-7557,
orenk@johnlscott.com

Sesame Workshop
Kerri Estreich, 212-875-6727

Licensing Dir. Global Consumer
Prod., Rerri.estreich@sesame.ora

LICENSING.ORG

Shanghai Holyblade
Network Technology Co.
Feng Liu Wei, Pres. 86 215 172

949, liuweifeng@corp.the9.com

Shenzhen Jin Wan Hao
E-Commerce Co.

Zhuo Wei Ze, Pres. 86-755-296
02743,

Somerbond

Mark Tomlin, Licensing Dir., +44
208 438 2500, [nark.tomlin@

Sony Pictures
Entertainment

Mark Caplan, SVP Consumer
Products, 310-244-4188, mark_ca

lan@spe.sony.com

Kate Spade New York
Deborah Lloyd, Chief Creative
Officer, 212-295-6000,

atespade.com

Spicher & Co.
Mark Spicher, CEO. . 717-795-
5602, mark@spicherandco.co

Spinmaster
Adam Beder, SVP Global Lic. and
Business Affairs. 416-364-6002,

hdamb@spinmaster.con]

Sport Haley
Sam Kidston, Chairman, 413-992-
9600, samk@sporthaley.co

Margarete Steiff GmbH
lan Munro, International Sales Dir.,
+49732313 11

Toys Pelucia Industria e
Comerico de Briquedos

Sandra Regina da Silva, Marketing
Mar., +55 11 2564 2096,
ltogsﬁelucia.com.brl

Trick or Treat Studios

Chris Zephro, CEQ, 831-234-2762,
Ehris@trickortreatstudios.com
Triottica Group

Andy Chuna, Founder, 626 270
4259,
TSBA Group

Helen Booth, Client Relatioshi
Dir.. +44 208 332 6642, hboothd
tsbagroup.com|

Turner Licensing

Ted Kochowicz, Brand Mar., 262-
523-9235 x2894, *
perfectimingbrands.com

20th Century Fox Licensing

and Merchandising

Sandra Vauthier-Cellier, Senior VP

EMEA Fox Consumer Products,

+44 207 632 2341, fandral
authier-cellier@fox.co

Uitgeverij De Leeuw B.V.
Coen de Leeuw, Dir.
3113 20 56 000, [nfo@dH

hrukwerk.nll

Vandor
Lynn Keller, Lic. Dir., 801-952-
4603, |keller@vandorproducts.com

Vannen Inc.
David Stowe, Owner, 323-459-

5245, Havid@vannenwatches.com]

Viz Media
Beth Kawasaki, Senior Editoria
Dir.. 415-546-7073. pbethkawa-
Baki@vizmedia.com

Warburn Estate
Tony Sergi, CEO, +61 2 6963 8300

Wiesner Worldwide
Kreations Pvt.

Bhavna Jha, President, 9111 410
50162, phavna@wpiny.com

The Wish Factory
Scott Bachrach, Pres., 973-744-
3431, pcott@thewishfactory.co

Wizards of the Coast
Elaine Chase, Senior Dir. Global
Brand Strategy, 425-226-6500

World Wrestling
Entertainment

Jess Richardson, VP Licensing,
203-328-2539, jess.richardson@
wwecorp.com

Want to speak at
Licensing U
in Las Vegas next June?
Have a great session
idea?

Now’s the time to get
your proposal together;
They’re due Dec. 18!

Online

submissions only!
www.licensing.org
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Calendar

International Consumer
Electronics Show

1/6 -1/9, 2016

Las Vegas Convention Center, Las
Vegas, NV

www.cesweb.org/

Hong Kong International
Licensing Show

1/11-1/13

Hong Kong Convention and Exhibition
Center Hong Kong, China
www.hktdc.com/fair/hklicensing-
show-en/HKTDC-Hong-Kong-Interna-
tional-Licensing-Show.html|

London Toy Fair

1/24 - 1/26

Olympia Convention Center
London, U.K.
www.btha.co.uk/toy-fair

Sports Licensing and
Tailgate Show

1/24 - 1/26

Las Vegas Convention Center,
Las Vegas NV
www.sportstailgateshow.com

Shows, Conferences & Meetings

Nuremberg Toy Fair

1/27 - 2/1

Nuremberg Exhibition Center
Nuremberg, Germany
www.spielwarenmesse.de/?L=1

Digital Entertainment World
Expo

2/9 -/211

Hyatt Regency Century Plaza, Los
Angeles, CA

www.dewexpo.com/

American Toy Fair

2/13 - 2/16

Jacob K. Javits Convention Center
New York. NY

www.toyfairny.com

2016 International Home and
Housewares Show

3/5 - 3/8

McCormick Place

Chicago, IL
https://www.housewares.org/show/
default

NEWS CONTINUED FROM PAGE 3

it’s product line has been
“pretty slim,” says British
Museum’s Craig Bendle. TSBA will
target toys, homewares, apparel and
other products.... Arabian Licensing
Co. is representing the re-launched
Arabic-language version of “Sesa-
me Street,” “Iftah Ya Simsim,” in the
Middle East and Northern Africa re-
gion (MENA). Bidaya Media, a joint
venture between Sesame Workshop
and Mubadala Development, pre-
miered the new program on SpaceT-
oon Network in September, reviving
a series that originally ran 1970-1990.
The licensing program will feature do-
mestic characters in MENA markets
and global Sesame Street characters
in international regions... Knockout
Licensing is representing ITV Global
Entertainment’s drama series “Pol-
dark” for licensing in the U.S. and
Canada. The series debuted in North

LICENSING.ORG

America in June on PBS Masterpiece.

Newly licensed TV brands (In-
side Licensing, 6/9/15) were front and
center as promotional fodder dur-
ing their first appearances in Black
Friday sales in late November. Best
Buy promoted a 49-inch high-defi-
nition (HD) Toshiba LCD TV at $149,
down from the regular $429 ticket,
while Target and Kohl’s had a 32-inch
Westinghouse non-HD set at $99,
down from $189. Compal Electron-
ics signed a licensing agreement for
the Toshiba brand earlier this year as
the Japanese consumer electronics
manufacturer exited the TV business.
Tongfang Global replaced Westing-
house Digital as the licensee for the
Westinghouse brand in 2014.

LIMA Board of Directors

LIMA East Coast
Representatives

LIMA West Coast
Representatives

LIMA General Counsel

LIMA Staff

Consultants/Managing
Directors

International Licensing Industry
Merchandisers’ Association

350 Fifth Avenue, Suite 6410

New York, NY 10118
212.244.1944 /
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