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AT WORK

BRAD GRAVERSON/DALY BREEZE
Graphic artist Debra Valenda produces designs for packaging and marketing at her DeVa Communications in Hermosa Beach. She has been working in the
industry since shortly after graduating from college in Philadelphia. She also has worked for Walt Disney World and was with the 1984 Olympic Games.



GRAPHIC DFTAILS

Hermosa Beach-based design expert has
been in the profession for nearly 25 years

By Muhammed El-Hasan

DAILY BREEZE

Decorative ceramic mugs, plates, shot glasses
and their packaging line the walls of Debra
Valencia's Hermosa Beach office.

Some of those items can be found at the Hard
Rock Hotel in Las Vegas, Cheesecake Factory
restaurants and other clients.

In 2001, Valencia, started DeVa Com-
munications, a graphic- design studio that uses
artistic elements from around the world.

Valencia, of Manhattan Beach, recently
returned from a trip to India.

“Iscour the markets. I like to look at the chairs
and architecture or designs within (buildings),”

Valenciasaid. “I doalot of traveling and it influ-

ences my designs.”

Valencia has been working as a graphic

designer since 1981.

She graduated with a bachelor of fine arts
degree from the University of the Arts in Phila-

delphia.

Before starting her business, Valencia was
with other design studios, doing work for the
1984 Los Angeles Olympics, Walt Disney World

Resort and The Gas Co.

She also teaches graphic design one night a
week at Otis College of Art and Design in West-

chester.
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Textiles from India provide Debra Valencia
with inspiration for her own graphic designs.
The Manhattan Beach resident travels all over
the world as part of her work.

AT WORK: Designer enjoys subliminal nature of art
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What does your job entail?
First, determining the business goals

of the client. Are we introducing a new
product? Who is it for? Is it for a child, a
BabyBoomer, male, female? From thére,
we develop design concepts. Depending
on the budget and how many ideas the
client is looking for, we may develop
lour to 10 concepts. We make a formal
presentation, usually in person.

How long does the presentation last?
A presentation lasts one or lwo hours.

‘We would narrow it down to one or two
concepts we would develop.

Then what?

The next phase would be the refine-
ment phase. If I'm designing a pack-
age, instead of showing the front of the
package, I may show all sides of the
entire series. The next phase would be
prepress, which is preparing all the art
work for printing. A package’s printer
has different requirements than, say, a
newsletter printer.

Ifwe're dealing with a toy, there might
be safety warnings, bar codes we may
have to add.

Is that the last phase?

No. The next phase would be manag-
ing the production such as overseeing
the printing and silk screening.

—Find out
more

B DeVa Communications:
2615 Padific Coast Highway, Suite 206,
Hermosa Beach, 310-372-4000

Why did you choose this career?

1 was always very artistic as a child. I
had considered fashion design, archi-
tecture. But my favorite thing was letter-
ing. And that led me o logo designs, and
that led me to graphic design. The mys-
tery and the magic of graphic design is
it's very subliminal. It's all around us and
the average person doesn’t know where
it comes from, that there are teams of
people who doit.

What's the best part of your job?

The most exciting thing is going into
stores and actually sceing my products.
You can go into the gilt shop at the ITard
Rock Hotel and hall the store is my pack-
aging. Also, getting customer feedback
is great.

What's the worst part?

The worst part is when clients don’t
appreciate the time it takes to produce
quality art work. A lot of people think
you justpush a button on your computer
and that’s it. I've spent many nights and
weekends working on a project to meet
adeadline.

What's your biggest professional chal-
lenge?

Finding clients that are a good match,
that appreciate what I can do. I'm bring-
ing my 20-some years of experience in
market branding and design. It’s like
finding a good mate, someone with the
same values.

What's your favorite project ever?

A coffee table book I did for the Man-
sion at MGM Grand Las Vegas. 1 had to
come up with a theme, a concept, alook.
I came up with an outline. I art directed
all the photographs. I supervised four
different writers. I had to go to Italy for
three weeks to supervise the printing.

We had it printed in Verona, Italy, at
a printer that specialized in art books.
That was a lot of fun.

What was your toughest project?

The Olympics was probably the tough-
est. We had to do the whole thing in 12
months, so we worked day and night.

We only had a $17 million budget for
graphics. That's not much when you're
talking about large-scale projects like
that.

What does your home look like?

My living room is bright orange. My
dining roomislime green. It's very bright
and contemporary.

At Work profiles a job in the South Bay each Tuesday.



